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Global Exchange : Initiatives
en Rapport avec la
Consommation Durable et
la Société Civile

Global Exchange est une organisa-
tion internationale pour les droits de
I'homme dévouée a la promotion de
la justice environnementale, politi-
que et sociale. Depuis sa creation en
1988, cette organisation a but non
lucratif a contribué a approfondir la
conscience globale du public ameri-
cain. tout en construisant des parte-
nariats partout dans le monde.

Grace 3 des programmes tels
Reality Tours, Public Education et Fair
Trade, Global Exchange travaille pour
les droits de I'homme et la justice
sociale et économique a travers 1a res-
ponsabilisation des militants de base.
L'organisation également lance d'autres
campagnes ponctuelles qui sont deve-
nues une authentique tradition telle «
Sweet Smarts » ou sweatfree.

Toutes ces initiatives répondent a
une globalisation centrée sur les per-
sonnes qui évalue les droits des tra-
vailleurs et la santé de la planete et
cherche a créer une économie verte
locale, concue de facon a inclure 1a
diversité des communautes.

Mots clés : commerce équitable,
justice, organisation des droits de
I'homme, reality tours, la campagne
"cweatfree”, économie a base
d’'énergie propre.

Global Exchange: Iniciativas
relacionadas con el Consumo
Sostenible y la Sociedad Civil

Global Exchange es una organiza-
cién internacional de derechos
humanos dedicada a la justicia
medioambiental, politica y. social.
Desde su fundacion en 1988, esta
organizacion sin animo de lucro ha
ampliado la conciencia global de la
poblacién de los Estados Unidos, a
la vez que ha construido asociacio-
nes y sociedades en todo el mundo.

A través de programas tales
como Reality Tours (Tours Reales),

Public Education (Educacién Publica) y

Fair Trade (Comercio Justo), Global
Exchange trabaja por los derechos
humanos y la justicia social y eco-
némica a través de la potenciacion
de ciudadanos de base. La organi-
zacion también lleva a cabo, ya de
forma puntual, otras campanas que
se convierten en auténticas tradi-
ciones, como por ejemplo “Sweetl
Smarts”, o la campana “sweatfree".
Todas estas iniciativas responden
a una globalizacién centrada de 13
gente que valora l0s derechos de los
trabajadores y la salud del planeta y
sus objetivos de crear una economid
local. verde, disefiada para acoger 1a
diversidad de las comunidades.

Palabras clave: comercio justo,
justicia, organizacion de derechos
humanos, reality tours, campand
“cweatfree", Sweet Smarts, econo
mia con energia limpia.
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In 1988, Medea Benjamin, Kevin Da-
naher, Kathie Klarreich and Kirsten
Moller founded Global Exchange. The
formation of the organization was

ence of national economies and the

subsequent need to build political al-
liances across national houndaries to
protect the aconomic, social and po-
litical rights of all people. Their view: tO
create an organization based upon ed-
ucation-for-action which would sup-
port and partner with the internation-
al grassroots movement fighting for
these human rights. In a world where
the economics of quantity fuels corpo-
rate power and political greed, the elite
are reaping profits while working peo-
nle and the planet are left to pay the
orice. In response to the global degra-
dation caused by this system of elite
globalization, Global Exchange envi-
<ions an alternative economy of quali-
ty centered upon protecting interna-
tional human rights to ensure that the
cost of globalization does not come at
the expense of us all.

Behind the scenes at the Global Exchange Online Fair Trade Stoe ?"
, holid

n: social initiatives

During these 21 years, Global Ex-
change has reached important accom-
plishments in human, economic and
environmental justice. The following
are details of Global Exchange pro-
grams that relate to sustainable con-

sumption and civil society:

Global Exchange’s Fair Trade Stores

The mission of Global Exchange's Fair
Trade Stores IS to successfully market
fairly-traded products in order 1o:

. increase benefits for producers
and consumers througn economic fair-
ness, mutual respect, and understand:
ing, and

. build support for a more sustain-

able system of trade.

They strive to pay a farr price to dis-
advantaged producers and to support
producer-initiated efforts to improve
their quality of life. In addition, they
to increase understanding and activisr
of U.S. consumers about unfair trade
practices and the fair trade alternative

—_
e
M

L)

ay 2007



bECk to the people at their doorst

All of its Fair Trade Stores (5 Physi-
cal locations plus an Online Store) set
~ n example of working responsibly
with world craft producers. Globa|
exchange stores generate income for
thousands of artisans and their fami-
ies in over 40 countries, by operating
~ according to Fair Trade Criteria, which
includes paying a fair wage within a lo-
cal context and engaging in environ-

mentally sustainable practices.

Fair Trade Coffee and Chocolate
_c_a'mpaiqns

~ Global Exchange’s Fair Trade campaigns
~ educate consumers about Fair Trade
~ and pressure large companies to con-
' vert to Fair Trade sources. Under the
~ umbrella of their Fair Trade campaign is
~ ‘Sweet Smarts', which mobilizes a na-
- tional network of individuals, from
~ young children to senior citizens, whose
s:l;mple creative actions to educate and
- advocate for Fair Trade certified prod-
~ ucts transform communities and corpo-
~ rations to support small farmers’ efforts
- tobuild a better future for their families.

Bllhe campaign “‘Sweetl
| * arts’ mo bil 1Zzes a
national network

’- of individuals w NOSE

_ BRcreative action 1o

”- ! gducate and advoca
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- Here are a few examples of Global EX°

. thange Sweet Smarts campaign actl:“i:
i

give candy
eps...
e at-

ation ON

~ * Reverse Trick or Treating: On
ﬁween campaign participants

| Specifically, Fair Trade chocolat
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Global Exchange Marketing Director Tex Dworkin visits with producers
from Thai Tribal Craft outside of Chiang Mai, Thailand; Spring 2007

problems of poverty, child slavery/ abu-
sive child labor, and environmental
degradation in the cocoa fields and
how Fair Trade makes a difference.

. Holiday Fair Trade Caroling: Cam-
paigners go Fair Trade caroling, inform-
ing neighbors and communities about

Fair Trade through songs.
. Valentine's Day cards: Valentine

inserts are handed out to folks of all

ages for them to put inside their valen-
tines to let their loved ones Know

about Fair Trade.
. Curriculum: Global Exchange pro-
vides free material to teachers interested

in teaching Fair Trade in the classroom.

sweatfree Campaign

Global Exchange has joined a national
ngweatfree” campaign, gn effort to et;;
cure that the clothes, umformst qnd 0 d
er products bought'by our cities an
states are not made In sweatshops.
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Former Global Exchange Online Store buyer Jenie Farinas learns to weave
at a cooperative in Luang Prabang, Laos; Spring 2007

view and affect US foreign policy.
Travelers are linked with activists
and organizations from around the
globe who are working toward positive
change.

Today Global Exchange Reality Tours
organizes trips to over 30 countries
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Global Exchange Online Store Manager Abby Edelman and Director of Marketing Tex Dworkin visit x,%,-g'r*w Y Qroun
of basket weavers in Kwa Zulu Natal, South Africa; Spring 2008 i

ocial initiatives

n Latin America, Africa, Asia and the
Middle East. Participants learn about
women's struggles in Afghanistan, the
impact of oll exploration on Ecuadors in-
digenous communities, and the struggle
for peace and justice in Palestine &
Israel. Some trips give travelers an op-
portunity 1o visit cooperatives where
crafts are made and farms where prod-
ucts are grown, so travelers can witness
the benefits of Fair Trade first hand.

Speakers Bureau

Offering intellectual and experiential
expertise, Global Exchange's speakers
explore crucial global issues, educating
and activating students and communi-
ty groups across the United States.

Climate Change

At this critical time, governments and
communities across the world are fo-
cused on the dire effects of global
warming. At the grassroots level, an




nitiatives for res

unprecedented youth-led movement is
taking the lead in demanding a new
clean energy economy.

Global Exchange is educating and
mobilizing youth to come up with vi-
able solutions for the most pressing is-
sues in the fight to stop climate
change. From demanding the use of re-
newable, sustainable enerqgy, to call-
ing for green collar jobs on a mass
scale, Global Exchange is working at

the forefront of this new youth-led
movement.

Local Green Economy

As Global Exchange Co-Founder Kevin
Danaher says, “The only real antidote
to corporate globalization is the local
green economy.” Building local, equi-
table economies is central to displacing

the structures that give corporations
power over people and the planet. By
promoting the alternatives, it is Global
Exchange's hope to advance the world
from profit centered to people cen-
tered, from currency to community.
Here are some of the local green econ-
omy initiatives Global Exchange is In-

volved with:

. Green Festivals: GlobaliEX:

change co-founded this event. It 1S a
celebration of what's working in com-
munities - for people, for businesses
and for the environment. Hundreds of
thousands of concerned individuals
over the years have attended these
“parties with a purpose” aimed at
forging a just, <ustainable, inclusive
economy!

. Green Careers Program. Global
Exchange has launched a unique pro-
gram that provides environmental eq-
ucation, job training and mentorship
for city college <tudents of the Bay
View/Hunters point community in >an

Francisco.
. Buy Local: Global Exchang€ of-

fers a plethora of resources to those
interested in building their own buy 10-

cal movements.

ponsible consumption: social initiatives

Resources

For more information about specif-

Ic Global Exchange programs, here
IS a list of web resources:

Main organization: www.globalex-
change.org

Fair Trade Stores: www.globalex-
changestore.org

Fair Trade Campaign: http://www.
globalexchange.org/campaigns/
fairtrade/cocoa/

Sweat-free Campaign: http://www.
globalexchange.org/campaigns/
sweatshops/

Reality Tours: www.realitytours.org

Speakers Bureau: http://www.glob-
alexchange.org/getinvolved/spe
akers/index.html

Climate Change: http://www.glob-
alexchange.org/war_peace_de
mocracy/climatechange/index.h
tml

| ocal Green Economy: http://www.
giobalexchange.org/campaigns/
greeneconomy.htmi

Green Festivals: www.greenfesti-
vals. org

Green Careers: http://www.glob-
alexchange.org/campaigns/gree
ncareers.html

Buy Local: www.buylocalday.org =
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